
The Census Toolkit was designed with three tenets in mind: 
Approachability, Trustworthiness, and Openess. The color palette 
developed is vibrant and reminiscent of some of the communities 
Washington Nonprofits serves.

The typefaces chosen are friendly and easy to read. A woven pattern 
suggests people working together not only to spread the word about the 
census, but also to allay fears and to realize we are all better off for filling 
it out.

Stock photos were chosen for the human portrayals representing different 
groups found in Washington. The ideal model’s manner is friendly and 
approachable, the sort of people one might see at the library, filling out 
the census on the computers.

Census Toolkit Style Guide



The Census Mark

The census mark is not a logo; instead it is a mark or artwork to be used on various pieces 
produced for the 2020 Census Toolkit. The colors can vary to allow it to stand out from 
whichever background it’s placed on.

Three  different colors from the color palette should make up the 
mark. The hashmarks on the outside should stand out against 
whatever background color is used, as should the stroke around 
the inner circle.

The mark can be rotated 8˚ or -8˚. The rotation 
should be in the direction of any figures or text 
next to the mark.

Hashmarks, representing counting and/or people

The words “Census 2020” are in Plume Ad (regular) 
typeface.

The tagline is in Myriad Pro (semibold italic) typeface.

Stroke on outer circle
Inner circle

Rotated 8˚ facing text à ß Rotated -8˚ facing text



Shapes: Tabs and Banners

Color Palette

Rectangles with rounded corners, emerging from behind other shapes or attached to the side of the layout, form 
tabs to hold information.

ß �Corners are rounded 
to 0.4375 in. 

ß�Non-rounded side anchors behind an object 
or is flush to a margin.

Main Colors

Accent Color

CMYK:
32 91 0 0
RGB:
176 60 150
Hex: #b03c96

CMYK:
87 32 0 0
RGB:
0 139 206
Hex: #008bce

CMYK:
0 66 85 0
RGB:
244 120 59
Hex: #f4783b

CMYK: 
78 15 93 21
RGB: 
46 133 66
Hex: #2e8542

CMYK: 
93 70 5 5
RGB: 
28 87 155
Hex: #1c579b

The five colors can be mixed and matched, used on the patterned background and in the tabs. Use the accent 
color (red) sparingly, for icons or to call out important information.

There are no equivalent PMS colors.

á�A banner is a straight rectangle that stretches the width of the layout. Generally found at the bottom of the 
layout, with contact information, but can also appear at the top for headlines.

CMYK: 13 100 100 6
RGB: 200 32 38
Hex: #c82026



Headlines use Plume Ad (regular), usually reversed out (white) on a color background.

Body text use Paralucent (medium).

These typefaces have a playful style while still being easily legible. They are available from Adobe (free with a 
Creative Cloud subscription).

We chose a woven texture background to suggest diversity and communities intertwining. The size of the pattern 
is dependent on useage- do not let the pattern overwhelm the design or readability, it should be subtle. 8.5” x 11” 
and 11” x 17” pattern available in the palette colors.

The pattern can also be used in the tabs and banners at a larger scale. Information should be headlines or 
subheads when used on tabs and banners.

Plume Ad (regular) for Headlines.

Paralucent (medium) for body text.

Typography

Patterned Background

Pattern used on a banner.

Pattern used on a tab.

Pattern colors for 11” x 17” posters, or 8.5” x 11” flyers.

11” x 17” poster-sized pattern at 100%.



People are an important element in the designs. We chose stock photos with people who look inviting, friendly, 
and trustworthy. Models should look like the average person one might see in the grocery store or on the street, 
as opposed to looking like fashion models. Eye contact is important; the people should be acknowledging the 
viewer and appear willing to help. Diversity is also important, as nonprofit organizations in WA serve varied 
communities.

Stock Photos



Scale the pattern so it’s not too big behind a model. If the pattern is too 
large it can be distracting and fight with the model, as in the example 
on the right.

Inner circle is the same 
color as the hashmarks. 
The mark should be 
three separate colors 
from the palette.

Use colors from the 
chosen palette, don’t use 
random colors for the 
mark.

Don’t use the pattern in 
the mark.

What Not to Do

Icons

The Census 2020 Toolkit was designed by Thinking Cap Communications and Design. Please 
call 509-747-4930 Ext. 2001 or email hello@tcapdesign.com for any questions or requests.

The icons consist of simple 
symbols, white on a red circle. 
They can act as bullet points or 
they simply accompany text and 
add visual interest.


